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City Keyholding Rebranding -

| was challenged with creating a new face for City Keyholding. Including a new branding stratergy that
maintains the company colour and values. Going beyond the traditional and often generic depictions of
security to build a more interesting brand.



The Challenge

A symbol for protection and security that's
not a lock or shield

Create a new face for City Keyholding. A new branding stratergy that
maintains the company colour and values. Going beyond the traditional
and often generic depictions of security to build a more interesting brand.

City Keyholding
C I T I KEYHOLDING

KEYHOLDING

KEYHOLDING

Before After

The Prefered block colours with accompanying
complementary logos.
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Example business cards using the new logo

For lighter images such as day time scenes the City Keyholding Case Study
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No Knock condoms

Ribbed Condoms
] Designed to stimulate both partners
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KNOCK

“No Knock” Condoms -

Made originally for Channel 4's Crashing (2016) a comedy sitcom following the lives of six “20 something’s”
living together as property guardians of a large, disused hospital. This packet of condoms was used as an
action prop for a scene in episode 4.
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Winter Cycling Congress -

The Winter Cycling Congress is an annual event that gathers hundreds of experts from every
corner of the globe to discuss the opportunities for the cycling mobility in the cold climate
cities as well as building and supporting year-round cycling infrastructure and promoting cycling
culture in the northern countries. The task was to create a logo for the 2018 event held in
Moscow; an added challenge of this task was that the logo needed to be in both English and
Russian.
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Apollo TV -

Apollo TV was a brand identity for a “youthful, multicultural TV Channel” For this | created logo and colour
scheme which was used throughout various sets for programming within the channel. The brief asked for
a fun and youthful approach to bring in a design-conscious audience. As part of this, | also created
mock-ups app screens and websites to show how the brand translates across several different media.
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We at APOLLO TV have been inspired to impart a whole variety of culturally rich
programming to immerse audiences in local and global ideas and experiences.
We are a product of vision, creativity and originality.

Through fresh and immersive shows, audiences are encouraged to take part in
moulding what they see and how they see it. Basing ourselves in one locale gives
the power of director to the audience to see how we evolve and expand on their
wants and suggestions.

Our channel accentuates daily life with entertainment, whilst embodying our style
and ethos. For the people, by the people

We provide viewers with all the information they need at their fingertips with
the latest updates one click away. APOLLO keeps viewers in the present, looking
towards the future,

Challenges. Motivates. Innovates
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Graffiti:
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UK and celebrates art, music and creativity. 3t

wareness of Apollo to

new wave of colour to Nottingham

We experimented with branding Nottingham

ag:
‘Apollo there is
novation is key to us and we hope.
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Website and App

The audience is busy, and their schedule website will form a discussion platform

program is released online you know about
The app is our direct connection 1o the

h audience. and we can have as much or as

e contact as is wanied.

and available indefinitely within an hour o

the live broadcast. In addition (o this the

Page 19



SOFTWARE KNOWLEDGE:, | USEFUL INFOMATION:

Adobe Photoshop Average cups of coffee -
per day: 5 72

Coffee, Black, one sugar
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Adobe InDesign
1
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LOCATION:
Adobe Illlustrator
1 10
s i — Neath,
51.67815678,-3.76971192
South Wales
ADDITIONAL SKILLS:
VectorWorks 3D Rendering
SketchUp Full Clean Drivers CONTACT INFOMATION:
Hand Drafting Licence
lllustrati
Hetration www.RobertADavies.com ﬁ
07980118985 ﬁ
i RobDavies013@gmail.com
EDUCATION:

First Class Honours Degree in
Design for Film and TV BA Hons
Nottingham Trent University
2014-2017




